1.1.1 Hanpeanu UKT uHoBanuu U NpeTHPUEMHHUIIITBO

Hanpennn UKT vHoBanuu U npeTnpueMHHIITBO
IAdvanced ICT innovation and entrepreneurship

1. HacmoB Ha HacTaBHUOT IIpenIMeT
2. Kon ITMWO02
3. Cryaucka nporpama 'YrpaByBame BO HHPOPMATHIKH TEXHOJIOTHH
Opraam3atop Ha CTyOHCKaTa IIporpamal
4. (emuHuIa, oOmHOCHO WHCTUTYT, Kateapa,PUMHKU
oJIen)
5. CreneH (IpB, BTOP, TPET IIUKITYC) BTOP
AxazieMcka ronuHa / cemectal .
6. A A P 7. bpoj na EKTC xpeautu 6
2 / 3uMCKHU
Bnanumup TpajkoBuk, ['orie ApMeHCKH
8. HacraBHuk
\Vladimir Trajkovik, Goce Armenski
HEMa
9. [IpenycioBu 3a 3anuIIyBamke HA PEIMETOT none
[enn Ha mpeaMeTHATA Iporpama (KOMITETCHIINH ):
[enTa Ha IPEIMETOT € JIa TO MOTTUKHE MPETIPUEMAYKHOT OyX Kaj CTYJCHTUTE U HCTPAXKYBAadHNTE U CO TOA
Ta UM MOMOT'HE J1a T'O TIPETON3HaaT OU3HUC MOTEHIUjaloT Ha HUBHOTO UCTPaXyBambe, KaKO U MOA00pO J1a ro
10. [HacouM HMBHOTO MCTPaXKyBah€ CIpeMa MOTpeOuTe Ha ma3apoT
The objective is to foster an entrepreneurial spirit among the students, and thus help them recognize the
business potential of their research, and better adjust their research to the needs of the markets.
Conp»HHa Ha MPpeAMETHATa Iporpama:
Crnennute TeMu ke Ougat o0pabOTeHH BO paMKHUTE Ha OBOj TIPEAMET:
e [lepcrmexTuBUTE Ha aKaJEMCKOTO MPETIPUEMHHUIIITBO
e AHanm3a Ha MOTpeOUTE Ha IMa3apoT
e 3roseMyBame Ha CBECHOCTa 3a OM3HHUC IMOTEHIIN]aIOT HA HEYHE UCTPAKYBAHE
e CmocobHOCTa Aa ce nepuHIpa MPeTIPUEMHHAIITBOTO BO KOHTeKeT Ha UKT
e Cmoco6HocTa J1a ce MpUMeHaT OM3HKC KOHIIENITUTE U J]a c€ JOOIMKH UCTPAKYBAHETO J10
MoTpeOUTe HA MHAYCTPHjaTa
e  CnocoGHOCT Ja ce aHaIM3upaaT Pa3INuHU OU3HUC OKOJIHHHU (JIOKAJTHM HACTIPOTH TII00AITHH)
e  Cnoco0OHocT Jia ce aHaM3Kpa yJorata Ha pa3jIMyHUTe NPETIpHjaTHja BO HAIIMOHAIHATA U
CBETCKAaTa CKOHOMU]a
11. e llHTenekTyaTHH IpaBa

[MpeaMeToT Ke ce peainsupa BO €JieH cemMecTap co BKyneH ¢oHx ox 16 yacosu. IloTpeGHO e cTyneHTHTE 1A
noTpomar ymre 24 4acoBM Ha HCTpaxkyBame. M3paboTyBame cCaMOCTOCH NPOEKT Ke OHJe 3al0JDKUTENHA
npakTuka. HenesrHo ke MMa 2 TUpEeKTHU KOHTaKT 4acOBHM HacTaBa. LennoT npeaMer ke ce peaansnupa Bo 0CyM
Hezeu (MK eHa HeJleNia BO ClIy4aj Ha HHTEH3UBEH Kype).

The following topics will be covered in this module:

e New perspectives on academic entrepreneurship.

Sensitivity to the needs of the markets.

Greater awareness of the marketability of one’s research results.
The ability to define entrepreneurship in ICT context.

The ability to apply business concepts and bring research more in line with the industry.




e The ability to assess different business environments (local vs. global industry).

e The ability to assess the roles the different ventures and businesses play in the national economy.

e Intellectual Property

This is one semester module with total fund of 16 lecture hours. Students will need additional 24 hours for
research and individual learning. The individual project paper is obligatory for this module. The 2 lecture hours
per week are envisaged. The whole module will last 8 weeks (or one week in case of intensive courseware)

Mertoau Ha yuewe:

e 1mpenaBama
BeXOU: MuCcKycHja 0a3upaH Ha MPUMEPH, aHAJIHM3a Ha Pa3IMIHU aKTyeITHH U jJaBHO JTOCTAITHH
pHMEpH

®  HCTpaXXyBame BO paMKH Ha IpyIa
12. e m3paboTKa Ha IPOEKTH (CEMUHAPCKH paboTH) 1 HUBHA MIPE3CHTAIIH]a
L]
[ ]
e lectures
e exercises: group discussions on case studies, case studies analyses
e group work
e  projects
13. | Bkynes pacnoyioxxuB (GOHA Ha Bpeme 6 ELITC x 30 uaca = 180 yaca
14. | Pacmpenen6a Ha pacmoI0KUBOTO BpEME 30+15+135 gaca
15.1. [[IpenaBama- Teopercka HacTaa (30 YACOBH
15. | ®opmu Ha HAaCTABHHUTE aKTUBHOCTH Besxou (mabopatopucky,
15.2. aynuropucku), cemuHapu, TUMCKallS yacosu
[pabota
16.1. | [IpoexTHH 3ama9u 60
4acOBH
. 30
16. | Jpyru dbopmu Ha aKTHBHOCTH 16.2. | CamocTojHu 3a1a4n acOBH
16.3. | JomamHo yueme 45
MacoBH
HauuH Ha oneHyBame
17.1.| TecroBu 40 6o10BU
17. )
17.2. | Cemunapcka pabora/ mpoeKT ( Impe3eHTaluja: MICMEHA U yCHa) 40 6o10BH
17.3. | AKTUBHOCT U y4€CTBO 20 6omoBH
o 50 6ona 5 (uer) (F)
on 51 mo 60 6o1a 6 (mect) (E)
18 | Kputepuymn 3a  ouenysamwe  (Gonosu/0A 61 mo 70 6ona 7 (cenym) (D)
OIICHKA) o 71 mo 80 6ona 8 (ocym) (C)
o 81 o 90 bona 9 (meBeT) (B)
o 91 o 100 6o1a 10 (mecer) (A)
19. VcioB 3a MOTHHC M TOJIarake Ha 3aBpIICH AKTHBHOCT Ha 44COBH
UCITUT
20. | Jasuk Ha KOj ce U3BeMyBa HacTaBaTa MaKEOHCKH, aHTJICKH
21.

HacTaBaTta CIICHIHOCTA Ha MPECAMCETOT Ke ce CJIeau BO TCKOT Ha LCIHUOT]

MCTO,H Ha CICACHEC Ha KBaIIMTCTOT Hagl(BaHI/ITeTOT Ha HacCTaBaTa, AKTUBHOCTA Ha CTYACHTUTC U




cemectap. Ha KkpajoT onx mpemaBamara W 3aBPUICHUTE
CEeMHHApPCKH W HWCTPa)XKyBaukKH 3aJadd ke Ouje W3BpIICHA
BaIOJDKHATEINHA eBajyallija Ha IPeIMETOT U IpodecopuTe.

[ ]
The lecture quality, student activity and overall module impact
will be continually monitored during the semester. At the end
of the course activities the evaluation of both module structure

and its lectures will be performed.
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